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Overview: An organization’s reputation, profitability, and even its continued existence can depend on the
degree to which its targeted “publics” support its goals and policies. Public relations specialists—also
referred to as communications specialists and media specialists, among other titles—serve as advocates
for businesses, nonprofit associations, universities, hospitals, and other organizations, and build and
maintain positive relationships with the public.

Communications specialists handle organizational functions such as media, community, consumer,
industry, and governmental relations; political campaigns; interest-group representation; conflict
mediation; and employee and investor relations. They do more than “tell the organization’s story.” They
must understand the attitudes and concerns of community, consumer, employee, and public interest
groups and establish and maintain cooperative relationships with them and with representatives from print
and broadcast journalism. Communications specialists draft press releases and contact people in the media
who might print or broadcast their material. Many radio or television special reports, newspaper stories,
and magazine articles start at the desks of public relations specialists. Sometimes the subject is an
organization and its policies toward its employees or its role in the community. Often the subject is a
public issue, such as health, energy, or the environment, and what an organization does to advance that
issue. Communications specialists also arrange and conduct programs to keep up contact between
organization representatives and the public. For example, they set up speaking engagements and often
prepare speeches for company officials.

Education and training: Many entry-level communications specialists have a college degree in public
relations, journalism, advertising, or communication. Some firms seek college graduates who have
worked in electronic or print journalism. Other employers seek applicants with demonstrated
communication skills and training or experience in a field related to the firm’s business—information
technology, health care, science, engineering, sales, or finance, for example.

Many colleges help students gain part-time internships in public relations that provide valuable
experience and training. A portfolio of published articles, television or radio programs, slide
presentations, and other work is an asset in finding a job. Writing for a school publication or television or
radio station provides valuable experience and material for one’s portfolio.

Other qualifications. Communications specialists must show creativity, initiative, and good judgment
and have the ability to communicate thoughts clearly and simply. Decision-making, problem-solving, and
research skills also are important. People who choose public relations as a career need an outgoing
personality, self-confidence, an understanding of human psychology, and an enthusiasm for motivating
people. They should be competitive, yet able to function as part of a team and be open to new ideas.

Job Outlook: Employment is projected to grow faster than average; however, keen competition is
expected for entry-level jobs.

For More Information: http://www.bls.gov/oco/
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